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The campaign provides useful information about HIV treatment 
and prevention, cultivating meaningful community engagement 
around critical issues of HIV and sexual health.   It works to 
amplify the voices of community members and creates a safe 
space to share experiences around HIV, PrEP, being 
undetectable, and HIV-related stigma.

Speak OUT is a long-term, multidimensional social media 
campaign that seeks to educate, mobilize and reduce 
stigma surrounding HIV/AIDS.  

EXECUTIVE SUMMARY:



RECRUITING HEALTH INFLUENCERS 
from diverse backgrounds, including but not limited to young 
men, PrEP users, and people living with HIV.

WORKING WITH LOVE FOUNDATION STAFF AND 
HEALTH INFLUENCERS 
to create editorial and video content about HIV treatment and 
prevention options.  Providing up-to-date educational materials 
and video content across social media platforms.

DEVELOPING EDUCATIONAL MATERIALS  AND 
INFOGRAPHICS
and infographics to translate complex issues, such as PrEP, PEP 
and U=U into easy-to-understand language.

PARTNERING WITH HORNET, THE GAY SOCIAL 
NETWORKING APP, TO DISTRIBUTE HIV 
EDUCATIONAL CONTENT  AND MATERIALS
Working to increase engagement and fostering an online 
among MSM in Thailand.

HOLDING THREE IN-PERSON EVENTS 
that are social gatherings centering on PrEP, U=U, and 
combating HIV stigma.

Executive Summary:

PROGRAM ACTIVITIES:



PICTURES OF PROGRAM 
ACTIVITIES
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OUR ACTIVITIES:
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AVERAGE DAILY PAGE VIEWS

DIRECT TRAFFIC
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WEBSITE 
REFERRALS

674     VISITS
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SEARCH TRAFFIC
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SOURCE AND CHANNEL
ANALYTICS

WEBSITE

44,097
VISITORS:



SEARCH ENGINES 36.76%
31.51%

25.84%

SEARCH  QUERIES:

0.5% 0.1%

6616  VIEWS

5672  VIEWS99.4%

AIDS

AIDS
Treatment

HIV

WEBSITE:

SEARCH ENGINE 
AND KEYWORDS

10231 VIEWS 55 VIEWS 7 VIEWS

4651  VIEWS



WEBSITE:

GEOGRAPHICAL 
DIMENSION ANALYTICS

BANGKOK

THAILAND

UNKNOWN CITY

CHIANG MAI

SONGKHLA

NONTHABURI

58598 VIEWS

LAOS

MYANMAR

UNITED STATES

INDONESIA
0.1%

97%
0.6% 0.6%

0.2%

LOCATIONS IN

THAILAND

338 VIEWS390 VIEWS

67 VIEWS131 VIEWS

3.0%
8.8%

4.7%
2.0%

1.6%



WEBSITE:

BROWSER AND PAGE 
ANALYTICS

เพรพ็ PrEP ทานวันละเมด็ปอ้งกันเอดส ์ตรวจเลือด...

เพรพ็ PrEP ทานวันละเมด็ปอ้งกันเอดส ์ตรวจเลือด...

ยาเพรพ็ฟร ีทานวันละเมด็ปอ้งกันเอดส ์พรอ้มตรวจเ...

โรคติดต่อทางเพศสมัพนัธ์เปน็ได้ทกุเพศ ทกุวัย ได้แก่...

เอดสร์กัษาได้ รูเ้รว็ กินยาเรว็และนาน โอกาสหายขา...

Speak PUT - Protect Yourself Easy & Fast (htt...

Speak PUT - Protect Yourself Easy & Fast (htt...

ไมพ่บเท่ากับไมแ่พรเ่ชื้อ U=U Undtectable=Untr...

CHROME

MOBILE BROWSERS

FIREFOX

OPERA

EDGE

45%

1.4%
1.6%
4.1%

45%

BROWSER POPULAR PAGES

15635
13008
5536

4994

4744

3717

3138

1583



FACEBOOK

MEDIA METRICS

21,028
21,377

JUNMAYAPR JUL AUG SEP OCT NOV DEC

209,996 229,651

2,375

533,629

2,409,954

425,177

60,678

355,766

190,881

401,801

23,399 7,236 248
55,959

238,742

Total Reach

Total Likes

Total Followers

Total Engagement

9,546 27,096 13,836
40,807

60,615



FACEBOOK

FAN PAGE DEMOGRAPHICS

91% 9%

13 - 17Age

Fanpage Gender:

18 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65+

19%

1%

35%

3%

27%

3%
7%

1% 2% 0.438%
0.533%

0.247%
1%

0.133%

Thailand 10,444

2,104

1,141

881

2,812

Indonesia

Bangladesh

Morrocco

Others

Bangkok

Chiang Mai

Samut Prakarn

Others

Thai

English (USA)

Indonesian

French

Others

3,376

355

304

1,603

9,230

3,111

2,203

2,170

3,741
Including Algeria, India, Nepal, 
Madagascar,  Myanmar, Egypt

Including Nakorn Ratchasrima, 
Chonburi, Pathum Thani, etc.

Including  English(UK), 
Portuguese, Spanish, etc.

Country City Language



Age

FACEBOOK

MEDIA REACH

13 - 17

0.72%

48%
32%

10%
1% 0.8% 0.323% 0.278% 0.1% 0.232% 0.0932%

3% 3%
0.341%

18 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65+

Thailand Bangkok Thai

English (USA)

English (UK)

Indonesian

Others

Chiang Mai

Chonburi

245,326 58,846

10,096

8,270

7,485

29,157

1,883

1,353

1,209

3,842

14,120

4,500

1,865

4,550

Indonesia

Philippines

Myanmar

Others Others

Samut Prakan

Including Laos, United States, Cambodia, 
Vietnam, etc.

Including Nakorn Ratchasrima, 
Pathum Thani, Khon Kean, etc.

Including Vietnamese, Japanese, 
Spanish, etc.

Country City Language

92% 8%
Fanpage Reach:



FACEBOOK

MEDIA REACH
The estimated number of people who saw any post at least once.

OrganicPaid

APR MAY JUN JUL AUG SEP OCT NOV DEC2019

0

20K

40K

60K



The estimated number of people who engaged any post at least once.

FACEBOOK

ENGAGEMENT METRICS

APR MAY JUN JUL AUG SEP OCT NOV DEC2019

0

20K

40K

60K

Reactions

THE MOST REACTIONS

THE MOST SHARES
THE MOST ANSWERS
THE MOST COMMENTS

THE MOST “OTHER”

Comments

Shares

Answers

Others



FACEBOOK

POSTS WITH HIGHEST 
ENGAGEMENT

People Reached

915

14,011 30 1,309
Photo Views Link Clicks Other Clicks

15,350112,952 

 Reactions, Comments 
& Shares

Like Share Comment Other reactions

Post Clicks

ON POSTTOTAL ON SHARES

606 397 209

#1 



FACEBOOK

POSTS WITH HIGHEST 
ENGAGEMENT

94,985#2 #3 #4
608

12,309

People Reached

 Reactions, Comments 
& Shares

 Post Clicks

People Reached

 Reactions, Comments 
& Shares

 Post Clicks

People Reached

 Reactions, Comments 
& Shares

 Post Clicks

52,212

4,018 

4,287

34,989 

1,245

4,696



IMPACT ANALYSIS: 

YOUTUBE ENGAGEMENT 
METRICS

Top Videos

10.6K

7.4K

7.1K

6.6K

5.7K
96.5K

views
1.5K

watch time (hours)
+641

Subscribers
SpeakOUT : พดูคยุเรื่อง HIV และการรกัษา กับห...

SpeakOUT : มารค์ ผูอ้ยูร่ว่มกับเชื้อ HIV มากว่า ...

SpeakOUT : ความจรงิจากผูท่ี้ทาน PrEP มากว่า...

SpeakOUT : เพรพ็ PrEP วันละเมด็ ปอ้งกัน HIV

SpeakOUT : ปงัปอนด์ ผูอ้ยูร่ว่มกับเชื้อมา 6...



REACHED 

GOOGLE SEARCH

PROPORTION OF 
TOTAL TRAFFIC:

CHROME APP

FACEBOOK

SAMSUNG INTERNET FOR ANDROID

HORNETADVERTISER.COM

YOUTUBE TRAFFIC
ANALYTICS

TRAFFIC SOURCE:

213.3 K EXTERNAL

55%

55.4%
9.4%
7.8%
5.4%
3.4%

IMPACT ANALYSIS: 



YOUTUBE DEMOGRAPHIC 
ANALYSIS

IMPACT ANALYSIS: 

87.3% 12.7%
Audience:

13 - 17Age 18 - 24 25 - 34 35 - 44 45 - 54 55 - 64 65+

0%

48.50%

16.60%

25.2%

8.5%
1.2% 0%

Thailand 92.2%
0.8%
0.5%

0.3%
0.1%

Laos

United Arab Emirates

United States

Philippines



As high as 90% of the respondents said that after viewing content from the Speak OUT Thailand campaign, they shared the information to others.

INCREASED ONLINE DISCUSSION AND INFORMATION REQUESTS
REGARDING HIV PREVENTION, TESTING AND TREATMENT.

Online Booking HIV+ HIV- PrEP ART

Caremat

Swing BKK

MPlus CM

Others

TOTAL: 429

133

5

1

2

2 58 4 2

2

1

2

8

2

0

47

35

16

99

83

114

10 156 14 7



CAMPAIGN EVALUATION 
SUMMARY

IMPACT ANALYSIS: 

FROM DATA ANALYSIS OF 

1,373
PEOPLE

55.4%
9.4%

75%
ONLY 14%

Age of 
respondents  

Sexual
Identification

Education Location

35%
Live in 

Bangkok

Had an HIV test

LINE

Facebook

Have taken PrEP before

MOST 
USE
SOCIAL
MEDIA

30%
31-40 

years old 

83%
 MSM 

43%
Bachelor's 

degree 



A GOOD LEVEL

Of the respondents in the survey group 
that know Speak OUT Thailand:

Viewed information 

about how to prevent 

HIV and AIDS.

67%
Viewed content on 

sexually transmitted 

diseases.

Viewed content on 

U = U. 

 

66% 40%
Most of the respondents understand the issues 
that Speak OUT Thailand has presented at 

(AVERAGE SCORE WAS 7-8 OUT OF 10)

of respondents have gotten tested for HIV/STIs
after viewing Speak OUT Thailand content.

of respondents have shared information to others 
after viewing content from the Speak OUT Thailand 
campaign.

70% 90%

CAMPAIGN EVALUATION 
SUMMARY

IMPACT ANALYSIS: 



CAMPAIGN EVALUATION 
SUMMARY

Break down of content viewed on Speak OUT Thailand:

Safe Sex STI HIV/Aids PrEP HIV Test PEP U=U

IMPACT ANALYSIS: 

50

100

67.2% 66.3% 66.5% 63.5% 59.8% 49.8%
40.1%



CAMPAIGN EVALUATION 
SUMMARY

IMPACT ANALYSIS: 

52%

54%

Among the respondents 
who know Speak OUT 
Thailand.

of respondents felt that video 

content is the most e�ective 

medium.

are the hours when Speak OUT Thailand’s 

content is most visited.

18.00-24.00

Accessed the campaign via

64%
of respondents



THANK YOU!

Panyaphon Phiphatkhunarnon
Panyaphon Phiphatkhunarnon
Co-Founder | Love Foundation มูลนิธิเพื่อรัก


